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Forward Looking Statement

This presentation contains forward-looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry
prospects, environmental, social and governance goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such forward-looking
statements involves risks, uncertainties and assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, Salesforce’s results could differ
materially from the results expressed or implied by these forward-looking statements. The risks and uncertainties referred to above include those factors discussed in Salesforce’s reports
filed from time to time with the Securities and Exchange Commission, including, but not limited to: the impact of, and actions we may take in response to, the COVID-19 pandemic,
related public health measures and resulting economic downturn and market volatility; our ability to maintain security levels and service performance meeting the expectations of our
customers, and the resources and costs required to avoid unanticipated downtime and prevent, detect and remediate performance degradation and security breaches; the expenses
associated with our data centers and third-party infrastructure providers; our ability to secure additional data center capacity; our reliance on third-party hardware, software and platform
providers; the effect of evolving domestic and foreign government regulations, including those related to the provision of services on the Internet, those related to accessing the
Internet, and those addressing data privacy, cross-border data transfers and import and export controls; current and potential litigation involving us or our industry, including litigation
involving acquired entities such as Tableau Software, Inc. and Slack Technologies, Inc., and the resolution or settlement thereof; regulatory developments and regulatory investigations
involving us or affecting our industry; our ability to successfully introduce new services and product features, including any efforts to expand our services; the success of our strategy of
acquiring or making investments in complementary businesses, joint ventures, services, technologies and intellectual property rights; our ability to complete, on a timely basis or at all,
announced transactions; our ability to realize the benefits from acquisitions, strategic partnerships, joint ventures and investments, including our July 2021 acquisition of Slack
Technologies, Inc., and successfully integrate acquired businesses and technologies; our ability to compete in the markets in which we participate; the success of our business strategy
and our plan to build our business, including our strategy to be a leading provider of enterprise cloud computing applications and platforms; our ability to execute our business plans;
our ability to continue to grow unearned revenue and remaining performance obligation; the pace of change and innovation in enterprise cloud computing services; the seasonal nature
of our sales cycles; our ability to limit customer attrition and costs related to those efforts; the success of our international expansion strategy; the demands on our personnel and
infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions; our ability to preserve our workplace culture, including as a
result of our decisions regarding our current and future office environments or work-from-home policies; our dependency on the development and maintenance of the infrastructure of
the Internet; our real estate and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our operating results and cash flows; the variability
in our results arising from the accounting for term license revenue products; the performance and fair value of our investments in complementary businesses through our strategic
investment portfolio; the impact of future gains or losses from our strategic investment portfolio, including gains or losses from overall market conditions that may affect the publicly
traded companies within our strategic investment portfolio; our ability to protect our intellectual property rights; our ability to develop our brands; the impact of foreign currency
exchange rate and interest rate fluctuations on our results; the valuation of our deferred tax assets and the release of related valuation allowances; the potential availability of additional
tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to estimate our tax rate; uncertainties regarding our tax
obligations in connection with potential jurisdictional transfers of intellectual property, including the tax rate, the timing of the transfer and the value of such transferred intellectual
property; uncertainties regarding the effect of general economic and market conditions; the impact of geopolitical events; uncertainties regarding the impact of expensing stock options
and other equity awards; the sufficiency of our capital resources; our ability to comply with our debt covenants and lease obligations; and the impact of climate change, natural disasters
and actual or threatened public health emergencies, including the ongoing COVID-19 pandemic.
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Show of Hands

Who has personally used Chat GPT or some other
generative Al tool?




Technology Is moving faster than ever




We’re in an Al revolution
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Interest in Al

Google searches

Peak search interest for “artificial intelligence”
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Source: Google Trends
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Business is focused on Al

Business TV new more focused on Al

On TV, business news is covering ChatGPT more than cable news
15-second clips on TV that mention chat bots or ChatGPT, 7-day rolling average

60 Clips
Business News
40
/

Cable News
20 CNN, MSNBC &

FOX News
0

Nov Dec Jan Feb Mar Apr May

*Business news stations have fewer overall clips, so as a percentage of total clips the business news coverage is much higher than cable news.

Data Source: Internet TV News Archive Via GDELT API




Business Leader Response to Al

THE NUMBERS
TELL THE STORY

A full 84% of C-suite executives believe they must leverage
Artificial Intelligence (Al) to achieve their growth objectives.
Nearly all C-suite executives view Al as an enabler of their
strategic priorities. And an overwhelming majority believe
achieving a positive return on Al investments requires scaling
across the organization.

A

1 Yet 76% acknowledge they struggle when it comes to scaling
it across the business. What's more, three out of four C-suite
executives believe that if they don’t scale Al in the next five
years, they risk going out of business entirely.

With the stakes higher than ever, what can we learn from
companies that successfully scale Al, achieving nearly 3x the
return on investment and a 30% premium on key financial
valuation metrics?

Source: Al Built to Scale

84

of executives believe
they won‘t achieve
their growth objectives
unless they scale Al

76%

of executives
struggle with how
toscale Al across
the business

715%

of executives believe
they risk going out

of business in 5 years
if they don’t scale Al
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Customer Success

The Al
opportunity

(o)
64"
84°/o of execs will
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pettor seves customerst workers due
to gen AlI:
Productivity Growth Transformation Strategy
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returns from
Al investmentse

/‘J | - \ \

N

of employee time expected annual GDP of companies are likely
freed up by 2030, impact due to AI* to adopt Al by 2027°

accelerated by gen AI? §§§§

Sources: *McKinsey, Generative Al & the Future of Work in America, 2023. 2Upwork, 2023. 3McKinsey, The
Economic Potential of Generative AL “World Economic Forum. AL: 3 ways artificial intelligence is changing the
future of work, 2023. >NewVantage Partners, “Data and Al Leadership Executive Survey,” 2022.




The Al Trust Gap

Al is the
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Enterprises
are Here
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Disconnected data

Disconnected API'S

Disconnected apps

Disconnected vendors

Low productivity

The Al
Experience
You Want




> How the Einstein Trust Layer works
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Al Has Never Been More Compelling

Generative Al drives productivity for sellers

Predictive

Informs

Makes predictions based on
what it has seen in existing data

Einstein

88 Einstein Scoring

)

Score changed from 65 on September 13

@ Top Positives

T Amount increased by $1.1M
b time of year for 1 8 $86,000.00 to $1,154,700.00

Opportunity Amount keep!

Updated on September 13, 2022
® Top Negatives

Low success rate in this industry.

Past losses with the Omega, Inc. account.

Generative

Assists

Creates new things based on
what it has learned from existing data

Einstein

+ compoze

J+ Einstein GPT o)
Ask Einstein GPT to write...
Related

B .ohn Johnson
€ ABC Healthcare
@ ABC Healthcare

AMER - 120k




Use Cases for Al

In Transportation & Logistics

Einstein Predictions Einstein Generative

o N a N
Churn Sales & Service Emails
o N a N
Accessorials Call Wrap Notes
o N a N
Lead Scoring Knowledge Atrticle Creation
o N a N
Cross Sell Sales Assistant
4 N\
Likelihood to Book
Einstein Activity Chatter PROs G Service Replies ®
Einstein Prediction # Einstein Recommendations [ ]
g Last Updated 5:50:44 PM - 1 ltem

86 RENEWAL SCORE

Context
LEADING CAUSES .

= T understand you are looking for your package and need help
+28 Last 13 Wk Vol Significantly Increased locating it. Please respond with your tracking number and we

it!
Customer Renewed 3+Consecutive Years can start to look for it! Thank you.

Post Edit Not Helpful
HOW TO IMPROVE THIS

Schedule A Meeting 3 Months Prior To This tool uses generative Al. Check the output for accuracy and safety before using.
Contract End Date

Learn More
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How Data Cloud Works

Data Sources Connect & Prepare Harmonize Activate
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A different view of Data Cloud

Bring Your Own Lake
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