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Will AI Take My Job?
AI will not take over sales and marketing jobs anytime 
soon, because it lacks the human capacities for creativity, 
empathy, decision making and relationship building.

- Forbes

AI won't take your job. It's somebody using AI that will take 
your job.

- Business Insider

https://www.forbes.com/sites/forbesagencycouncil/2023/06/23/will-ai-lead-to-the-end-of-marketing-jobs/?sh=73bfd0e56cad
https://www.businessinsider.com/ai-wont-take-your-job-someone-who-uses-it-might-2023-5


AI Types
Classification
Example: Classify my customers into segments based on 
firmographic details

Predictive
Example: Predict which of my prospects will turn into 
customers based upon past results

Generative
Example: Write a blog post



Large Language Model (LLM)
Is trained on a lot of text, and can generate text by 
predicting the next word

Your turn

What's the next word?



App Examples

https://chat.openai.com/
https://bard.google.com/chat
https://claude.ai/
https://www.llama2.ai/
https://aws.amazon.com/bedrock/
https://poe.com/login
https://lmstudio.ai/
https://chromewebstore.google.com/detail/chathub-all-in-one-chatbo/iaakpnchhognanibcahlpcplchdfmgma?pli=1
https://chatspot.ai/


Prompting Strategies



Prompting Strategies
1. Tell it to do something

Write an email subject line

Write a LinkedIn post for my company



Prompting Strategies
1. Tell it to do something

2. Give it a role, give it a task

Take on the role of an expert social media marketer. Write a brief 
LinkedIn post encouraging marketing managers and sales 
executives to attend the annual TMSA conference called Elevate 
in New Orleans.



Prompting Strategies
1. Tell it to do something

2. Give it a role, give it a task

3. Add a style and tone of voice

Take on the role of an expert social media marketer. Write a brief LinkedIn post for 
encouraging marketing managers and sales executives to attend the annual 
TMSA conference called Elevate in New Orleans.

Include 2 emojis that are appropriate, and present in a tone that is professional, 
educational and helpful, with positive vibes.



Prompting Strategies
1. Tell it to do something
2. Give it a role, give it a task
3. Add a style and tone of voice
4. Add an example

Take on the role of an expert social media marketer. Write a brief LinkedIn post 
encouraging marketing managers and sales executives to attend the annual 
TMSA conference called Elevate in New Orleans.

Include 2 emojis that are appropriate, and present in a tone that is professional, 
educational and helpful, with positive vibes.

Here's an example of a previous LinkedIn post by TMSA that talks about Elevate. 
Maintain this style, but for the new post, please focus on the networking aspect of 
the conference.

```
[sample]
```



Prompting Strategies
1. Tell it to do something

2. Give it a role, give it a task

3. Add a style and tone of voice

4. Add an example

5. Get a task done using a few prompts (evaluate itself)

Ok, thanks for that. Now please analyze and critique your output 
for engagement, and offer suggestions for improvement.



Prompting Strategies
1. Tell it to do something

2. Give it a role, give it a task

3. Add a style and tone of voice

4. Add an example

5. Get a task done using a few prompts (evaluate itself)

6. Take a deep breath & think step by step 
• tree of thought – brainstorm, evaluate, expand, rank
• chain of thought – break problems into sub-problems



Search
A conversational search experience where you can ask 
follow-up questions and have a continuous conversation 
to get personalized information. 

• Perplexity
• Google's Search Generative Experience (SGE)
• Microsoft’s CoPilot (Bing Chat)

https://www.perplexity.ai/
https://www.bing.com/search?q=Bing+AI&showconv=1
https://blog.google/products/search/generative-ai-search/


Built-in AI
Microsoft Office365 CoPilot

Google Duet

Adobe Creative Cloud

Canva

Hubspot

Salesforce

https://copilot.microsoft.com/
https://cloud.google.com/ai/duet-ai
https://news.adobe.com/news/news-details/2023/Adobe-Announces-All-New-AI-Powered-Creative-Cloud-Release-default.aspx/default.aspx
https://www.canva.com/newsroom/news/text-to-image-ai-image-generator/
https://www.hubspot.com/products/artificial-intelligence
https://www.salesforce.com/products/einstein-ai-solutions/


Marketing 
Example
Generate blog post 
ideas with Jasper



Marketing Example
Write a blog post:

• TMSA: Your Gateway to Industry-Specific Knowledge and Networking
• Battle Royale:  10 Writing Tools

4 GPTs 1 bot

Graded by Claude, 
Grammarly & JP

https://poe.com/about
https://seowriting.ai/
https://gocharlie.ai/
https://www.copy.ai/
https://www.jasper.ai/
https://chat.openai.com/gpts
https://claude.ai/


Marketing Example
Au t h o r W o rd  Co u n t Cla u d e  Sc o re * Gra m m a rly Sc o re ** #  o f Gra m m a rly 

Is s u e s J P  Gra d e J P  No t e s

All around writer 585 91 94 15 B Solid, repeats a bit in the conclusion
Automated blog 
writer

2006 93 93 47 B Too long for people, probably the right 
length for SEO, needs work in the 
transitions, most comprehensive

Cassidy M. 692 90 92 19 C+ Passive voice, mixes 1st and 3rd person, 
Starting to see patterns of language 
from ChatGPT GPTs (ever-evolving, 
beacon, not just…but…)

Copy.ai 554 89 89 17 B Solid, but used the old name of the 
awards program

GoCharlie 607 91 95 14 B Good post
Jasper 426 91 96 9 B Good, Like the shorter sentences, could 

be just a bit longer overall to cover more 
info

SEO GPT 713 95 95 15 B+ Really like the FAQ, Good headings and 
had a slightly nuanced take (use of 
imagine…)

SEOwriting.ai 1675 95 97 31 C- Probably user error, hallucinated a 
certification program, repeated 
information

WriterMaster v1 879 95 93 23 B- Solid post and like the FAQ, but 
hallucinated the certification program

WriterMaster v2 1052 100 94 25 B+ Included more engaging elements, 
anecdote, quote example, question to 
drive engagement in comments

*Claude graded on content quality, organization & structure, writing quality, originality & creativity, SEO & accessibility, engagement & interaction
**Grammarly grades your writing with how it compares to others’ writing with the same goals

https://chat.openai.com/g/g-UbpNAGYL9-all-around-writer-professional-version
https://chat.openai.com/g/g-82ALdp8Nj-automated-blog-post-writer
https://www.copy.ai/
https://gocharlie.ai/
https://www.jasper.ai/
https://chat.openai.com/g/g-ySbhcRtru-fully-seo-optimized-article-including-faq-s
https://seowriting.ai/
https://poe.com/WriterMaster-1Click
https://www.grammarly.com/blog/grammarly-performance-report/


Sales Example
The assignment:

Write a cold outreach sales email, targeting Marketing 
Managers at 3PLs, encouraging them to join TMSA as an 
individual member.



Sales Example



Sales Example



Sales Example



Sales Example



Sales Example

https://chat.openai.com/g/g-2cpfovhR0-perry-suade-a-sales-email-copywriter


Create a GPT

* Ad d  yo u r  in s t ru c t io n s

* Ch o o s e  yo u r  c a p a b ilit ie s

* Sa ve  a n d  t e s t



Sales Example
Take on the role of a great sales email copywriter. You have the following 
skills… You know the eight cold email frameworks… You also know a great 
cold email has these characteristics… 

[TASK1]Ask the user about their business, product, what they hope to 
achieve…[/TASK1]

[TASK2]Write an email using each framework, and after each one, pause 
and ask the user for feedback before moving onto the next one.[/TASK2]

Then gave it the right context…
• TMSA description from home page and membership value drivers
• Buyer persona:  Marketing Manager @ 3PL

Then Perry wrote a draft for each framework. 



Sales Use Cases
Identify buyers and influencers

Understand your customer’s job better

Craft a personalized value proposition

Identify objections to buying

Write a nurture email sequence (or improve an existing sequence)

Become ultra-persuasive (2 agents buyer-seller … 2 agents boss-employee)

Train your staff (3 agents buyer-seller-coach)

Analyze your recorded calls (get permission)

Analyze survey data



Marketing Use Cases
Analyze your company’s brand 
tone & voice

A/B test email subject lines

Design an automation workflow

Write ads (how about 10?)

Write organic social

Craft a persona

Repurpose content

Summarize content

Translate your copy

Critique your landing page

Analyze your data

Perform a SWOT analysis

Identify market positioning

Design a content brief

Create a campaign brief

Create an image



My MAE Method
Visits CPC          Imps        Clicks      CTR



Interesting Tools: Images

https://www.midjourney.com/
https://leonardo.ai/
https://ideogram.ai/login
https://www.bing.com/images/create


Interesting Tools: Images



Interesting Tools: Images



Interesting Tools: Images



Interesting Tools: Images



Interesting Tools: Images



Interesting Tools: Images



Interesting Tools: Images

https://www.midjourney.com/
https://leonardo.ai/
https://ideogram.ai/login
https://www.bing.com/images/create




Midjourney prompt:
Artistic impressionist view of a bustling warehouse, blending 

human diligence with AI efficiency. Colorful safety-clad workers 
moving in harmony with technology, amidst a spectrum of 

warehouse hues. Emphasis on action, rich colors reflecting off 
machinery and gear, shadows adding depth, capturing the 

essence of modern logistics in motion. Created Using: 
Impressionist style, vibrant and varied color palette, dynamic 
lighting effects, focus on motion and interaction, contrast of 

human and AI elements, detailed depiction of warehouse 
activity, engaging visual storytelling --ar 16:9 --v 6.0





Midjourney prompt:
a Freightliner Cascadia driving down the 

highway, driver in the cab, trailer behind the 
cab, mountains in the distance slightly out of 
focus, late afternoon with a setting sun, warm 

glow, beautiful, tasteful motion blur, 
photorealistic, shot with a canon 5d mark ii, 

35mm lens --ar 16:9 --v 6.0



Interesting Tools: Audio

In Jacksonville, where crossroads meet
‘X’ marks the spot, success so sweet
JAXPORT’s waters, deep and wide
Where ships and dreams in harmony glide

https://elevenlabs.io/
https://www.suno.ai/

2024

Blues

19.488





Interesting Tools: Video
Assemble video from stock footage:

• Visla – view sample
• InVideo
• Veed
• Typeframes – view sample

Text-to-video:
• Runway ML
• Pika
• Kaiber

https://www.visla.us/
https://app.visla.us/project/view/1200399841230864384
https://invideo.io/
https://www.veed.io/
https://www.typeframes.com/
https://www.typeframes.com/view/o87mNlb8izy1klbRxMnN
https://runwayml.com/
https://pika.art/login
https://kaiber.ai/


Interesting Tools: Video



Interesting Tools: Video



Interesting Tools: Video



Interesting Tools: Video

Runway prompt:
Drone footage of a massive containership sailing 
across the ocean at sunset. The sun casts a 
spectrum of vibrant colors across the sky and water, 
reflecting off the metal containers. The ship steadily 
moves through calm seas, with the horizon line 
prominently visible.



Interesting Tools: Website
Create a website with AI:

Hubspot

10web

https://www.hubspot.com/products/cms/ai-website-generator
https://10web.io/
https://10web.io/
https://www.hubspot.com/products/cms/ai-website-generator


What’s Next Now?
Models see, hear, speak, write, create… control a computer

Agents

GPT5

Customized open source models

Large Action Model: Rabbit r1
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